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Learning Objectives

Knowledge and understanding
Scientific and cultural knowledge to understand in a critical
and in-depth way the recent developments in the agro-food
system and the consequent implications on the typical food
value chains
Applying knowledge and understanding
Skill to apply a strategic approach to the designing and
realization of promotion campaign of typical food
Skill to design a collective promotion project of a typical
product
Making informed judgements and choices
Skills to correctly orient the research for collective promotion
plans in line with market trends and the evolution of the socio-
economic context
Skills to correctly orient the research of information and data
to improve the planning of promotion activities
e Communicating knowledge and understanding
Skills to describe the main trends in national and international
food demand and the consequent operational marketing
choices
Capacities to continue learning
Updating the knowledge about the interactions between the evolution
of national and international food demand and the resulting choices in
terms of designing typical food promotion programs

Course prerequisites

Basic knowledge of microeconomics, demand theory and consumer behavior.
Knowledge of basic business management concepts. Knowledge of the main
Mediterranean food supply-chains

Contents

e Presentation of the course
e Basic concepts: evolution of the agri-food system: markets, consumption
patterns,

e Birth and evolution of marketing




e Marketing and the Environment

e Globalization and implications for agri-food systems

e Territory and valorization of typical products

e Specificity of typical product marketing

e Marketing and collective promotion for typical and quality products

Books and bibliography

Lecture notes and educational supplies provided during the course.
AA.VV. Guida per la valorizzazione dei prodotti agroalimentari tipici, ARSIA,

Firenze, 2006

Additional materials

Examples of interesting websites

https://www.qualivita.it/
http://www.ismeamercati.it/analisi-e-studio-filiere-agroalimentari

Work schedule

Total Lectures Hands on (Laboratory, working groups, seminars, | Out-of-class study
field trips) hours/  Self-study
hours
Hours
150 | 32 | 28 | 90
ECTS
| 4 E: |

Teaching strategy

Lecture- workshops, case studies, field classes

Lectures will be presented through PC assisted tools (PowerPoint, video). Field
classes, reading of regulations and case studies will be experienced.

Lecture notes and educational supplies will be provided by means of online

platforms

Expected learning outcomes

Knowledge and understanding
on:

o Scientific and cultural knowledge to understand in a critical and in-depth
way the recent developments in the agro-food system and the
consequent implications on the typical food value chains

Applying knowledge and
understanding on:

o Skill to apply a strategic approach to the designing and realization of
promotion campaign of typical food
o  Skill to design a collective promotion project of a typical product

Soft skills

Making informed judgments and choices
o  Skills to correctly orient the research for collective promotion plans
in line with market trends and the evolution of the socio-economic
context
o  Skills to correctly orient the research of information and data to
improve the planning of promotion activities
Communicating knowledge and understanding
o Skills to describe the main trends in national and international food
demand and the consequent operational marketing choices
Capacities to continue learning
o Updating the knowledge about the interactions between the
evolution of national and international food demand and the
resulting choices in terms of designing typical food promotion
programs




Assessment and feedback

Methods of assessment

Knowledge and understanding
o Knowledge and understanding of main trends in the typical food market and the
socio-economic environment
Applying knowledge and understanding
o Understanding of the phenomena and processes to be analysed for a proper
collective promotion planning and implementation for a typical food
Autonomy of judgment
o Expressing reasonable hypotheses about designing of a collective promotion
campaign
e Communicating knowledge and understanding
o Describing the main aspects of a communication process and possible interaction
with purchase decision
e Communication skills
o Describing the main aspects of collective marketing strategies
presented as case studies
e Capacities to continue learning
o  Expressing a possible approach to collecting data and information to
define a correct marketing approach for typical food

Evaluation criteria

Criteria for assessment and The exam consists of an oral dissertation on the topics developed during the
attribution of the final mark theoretical and theoretical-practical lectures in the classroom and in the laboratory
/ production farms, as reported in the Academic Regulations for the Master Degree
(article 10) and in the study plan (Annex A). The evaluation of the preparation of
the student occurs on the basis of established criteria, as detailed in Annex A of the
Academic Regulations for the Master Degree.
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