
  

Academic subject COURSE OF CONSUMER PRIVATE LAW 

Degree course THREE-YEAR COURSE  

Curriculum MARKETING & BUSINESS 

ECTS credits 6 

Compulsory attendance No 

Language  Italiano 

  

Subject teacher Name Surname Mail address SSD 

 MASTRORILLI 

DANIELA 

daniela.mastrorilli@uniba.it 12 

    

ECTS credits details 6   

Basic teaching activities Frontal lectures   

    

Class schedule  

Period  II semester 

Year  III 

Type of class Lectures, probabile workshops 

  

Time management   

Hours  42 

Hours of lectures 42 

Tutorials and lab To agree on 

  

Academic calendar  

Class begins 20 february 2017 

Class ends 24 may 2017 

  

Syllabus  

Prerequisites/requirements Rudiments of contractual private law. 

 

Expected learning outcomes  The course tend to teach how to use and understand the 

consumer code and connected laws for professional rights 

activities and consumer private protection. 

In the end of the course student: 

- must provide independent reasoning, with assistance of basic 

text, connected laws , regulations, measures, case-law given 

during the lessons;  

- must express critical and independent opinions and propose 

solutions to problems concerning to private consumer law;  



-must have capability to magisterial studies or hold an 

important position entrepreneurial or managerial in marketing 

rules or communication in  enterprises, institutions, societies. 

Contents  Commentary of some consumer code parts and consumer 

credit. 

Course program Rudiments of international and local consumer’s protection 

and its evolution.  

The Consumer code (d.lgs. 6 settembre 2005, n. 206) into 

sources of private law: 

-Fist Part (General law provisions): artt. 1-3 cons. code. 

-Second Part (Education, information, commercial practices, 

advertising): art. 4, artt. 5/17 cons. code, artt. 18/19 cons. 

code, artt. 18/27-quater cons. code, Italian Competition 

Authority’s functions , artt. 28/32 cons. code . 

-Third part (Consumer relations): artt. 33-38 cons. code and 

confront to artt. 1341-42 civil code, art. 39 cons. code, artt. 

44-67 cons. code, art. 68 cons. code , art. 101 cons. code. 

-Fourth Part (Security and quality): artt. 102-135 cons. code. 

-Fifth Part (Consumer associations and access to justice): 

artt. 136-141/decies cons. code. 

-Sixth Part (Final dispositions): art. 143 cons. code. 

Consumer credit (artt. 121 /126 t.u.b.). 

 

Bibliography 1) For introductive part and commentary of artt. 1/68; 

101/135 cons. cod. and consumer credit:  Lecture Notes of 

Consumer Private Law present in the Legal Area of 

Department of Economics, Management and Enterprise law; 

2) for commentary of artt. 136/143 cons. code: D. 

Mastrorilli, Diritto della contrattazione a distanza, 

disciplina consumeristica e di settore, Progedit editore, Bari, 

2011, pp. 119-141 e 143-151; 

3) for commentary of  artt. 141-141/decies Lecture notes .  

 

Alternative for frequenters 

Agreed syllabus and educational material given in the lecture 

room.  

 

Notes Oral examination. Exemption and simplified oral examination 

only for frequenters.  

 

Teaching methods Frontal lectures. 

Assessment methods ( Oral examination. 

Evaluation criteria  The student must show knowledge of consumer code, connect 

laws and others  instruments proposed on the lectures. 

Further information  

 

 


