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Admission criteria 

The prerequisite for this course is the course of Microeconomics. 

 

Aims of the course 

The aim of the course is to analyze the role of the public sector in a mixed economy. The focus will be on 

exploring the reasons behind government intervention, its impact, and the use of taxes to finance public 

sector activities. 

 

Course outline 

First Part: Elements of Welfare Economics and Collective decision making 

Tools of Normative Analysis. Market Failures: Monopoly; Public Goods; Externalities. Public choice. 

Second Part: Economics of Taxation 

Tax system. Introduction to Tax Analysis. The Italian Revenue System: Personal Income Tax; Value Added 

Tax. 

Third Part: Elements of Public finance and Fiscal Federalism 

European governance of fiscal policy and Public budget system. Fiscal federalism. 

 

Reading material 

Rosen H., Gayer, T. (2010) Public Finance, 9th Edition. McGraw-Hill/Higher Education. 

 

Assessment methods 

- Esoneri: Si 

- Prova Scritta: Si 

- Colloquio Orale: No 

 

Tutorials 

- Corso presente nella zona in e-learning del Sito Web di Facoltà: No 

 

Teaching methods 

 Cicli interni di lezione: No 

 Corsi integrativi: No 



 Esercitazioni: No 

 Seminari: No 

 Attività di laboratorio: No 

 Project work: No 

 Visite di studio: No 

 


