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Admission criteria 

None 
 

Aims of the course 
The purpose of this course is to take the students through the process of conducting economic experiments 
by learning the basic tools and methods. At the end of the course, the student will be able to design and 
conduct his/her own experiment, collecting and analysing the data in order to report the main results. 

 

Course outline 

Programma  
Topic 1: Game Theory  
Topic 2: Experimental Economics, an introduction  
Topic 3: Induced Value Theory  
Topic 4: Guessing Game  
Topic 5: Dictator & Ultimatum Game  
Topic 6: The traveler’s dilemma 
Topic 7: Public Goods  
Topic 8: The Market  
Topic 9: Financial Markets 
Topic 10: Taxation  
Topic 11: Monty Hall 
Topic 12: Herd Behaviour 

 

Reading material 
1. Hey, John D. Experiments in Economics, Basil Blackwell, 1991. 
2. Friedman, D. and Sunder S., 1994, Experimental Methods: A Primer for Economist, Cambridge 

University Press. 
3.  Davis, D. and Holt, C., 1993, Experimental Economics, Princeton University Press. 
4. Kagel, J. and Roth, A., 1995, The Handbook on Experimental Economics, Princeton University 

Press. 
 

Assessment methods 



- Esoneri: No 
- Prova Scritta: Si 
- Colloquio Orale: Si 

 

Tutorials 
- Corso presente nella zona in e-learning del Sito Web di Facoltà: No 

 
Teaching methods 

• Cicli interni di lezione: No 
• Corsi integrativi: No 
• Esercitazioni: No 
• Seminari: No 
• Attività di laboratorio: Si 
• Project work: Si 
• Visite di studio: No 

 


