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ECTS credits details

Basic teaching activities

Class schedule

Period First Semester | — October 2020- January 2021
Year 2020-2021
Type of class In presence

Time management

Hours measured

Frontal lessons and training seminars

In-class study hours 60
Out-of-class study hours 165
Academic calendar

Class begins October 2020
Class ends January 2021
Syllabus

Prerequisite requirements

Expected learning outcomes

e Knowledge and understanding
The course aims to deepen the knowledge of the social processes and
dynamics related to the use of mass media communication.

e Knowledge and applied understanding skills

Knowing how to identify the psycho-social processes underlying political
and public communication, with particular attention to the dynamics of
social influence.

e Autonomy of judgment

Knowing how to analyze and critically evaluate the formats of mediated
interaction and their effects in public contexts and in everyday life
through the methods of social psychology.




e Communicative skills

Knowing how to define, plan and communicate research related to
classical communication and new media, identifying in-depth psycho-
social processes during the course.

e Ability to learn

Knowing how to critically integrate the knowledge acquired in a complex
and theoretically founded cognitive framework by including reflection on
the social and ethical implications of the manipulative use of new media.

Contents

Social psychology as an epistemological and methodological framework.
Main theories of communication and social influence. Body and discourse
in political communication and its persuasive impact. 'Dominant’ and
'humble' charisma and its persuasive import. Discredit in political debates
and communication effects with reference to the psychological features
of the audience. Parodistic communication and its persuasive effects.
Communication in new media (self-presentation, moral suasion). The
emotional and psychological effects emerging from aggressive,
empathetic and memetic social media communication.
Discommunication and fake news.
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Notes

Teaching methods

Frontal lessons
Thematic in-depth seminars

Assessment methods

Oral exam
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